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Steve Schrohe, I T Travel,

Terre Haute, Indiana

He knows the Disney properties and

cruise ships inside out, and he's up

on the latest deals and the best ways

to evade the crowds (812-478-6114;

steve@ittravel.com; www.ittravel.com).

LT. Travel was recently recognized

by Conde” Nast Traveler as the top travel

specialist for Disney vacations. The agency was included
in the magazine's “World's 125 Top Travel Specialists,”
published in the August 2004 issue.

(Ciick here to read more.)
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INTERACTIVE MEDIA - WEB SITE

The web site was developed as an integral
marketing tool to introduce new specials

and offerings, provide links to travel venues,
and provide contact information for potential

travelers.
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Get out there.

brand building - consumer

PUBLIC RELATIONS

Public relations was used to highlight the
specific achievements of the agency.

SEMI-ANNUAL

CRUISE SALE

Extended Hours
To Botter Serve You!

@ltTravel

Betcer Service, Better Value

Authorized Ticket Agent =

(@12 2220385 0 sesonss

Monday -Frday: 8m. -6 pm.
Sotuay: 10am. -2 pam.

www.ittravel.com

ADVERTISING - PRINT ADS

Special events advertisements in cooperation
with local businesses create more brand
awareness for IT Travel.

ADVERTISING - TELEVISION

Television commercials in cooperation
with Disney Travel allow IT Travel to
take advantage of co-op opportunities.

client IT Travel

©2005 MillerWhite, LLC. All Rights Reserved. This document is proprietary and confidential information of MillerWhite, LLC. Any
unauthorized duplication or replication of this document in any form without written consent by MillerWhite, LLC is strictly prohibited.

mille T



