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ADVERTISING - OUTDOOR

The billboard campaign allowed Terre Haute Savings Bank to differentiate
itself from other regional banks. Use of the tagline and faces of actual
bank employees increased the visibility and enabled further brand building.

3.50% APY*
37 months
$500 minimum

Tired of seeing your hard-camed cash slipping away? With
a minimum $500 deposit, youTe on your way to saving TODA
with THSB's “Resolve to Save” (D Special!
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TERRE HAUTE SAVINGS BANK

Your local community bank
believing in the Valley!
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ADVERTISING - PRINT ADS

The newspaper and journal ad campaign for Terre Haute Saving
Bank was used to promote specific products and the employee

themed branding.

ADVERTISING - TELEVISION

The television commercial campaign
allowed Terre Haute Savings Bank to
differentiate itself from other regional
banks, and featured a unique illustrative
style.

client Terre Haute Savings Bank
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